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Preface

This guide will help local authorities to engage in informed discussions with care providers 
about care costs, reasonable efficiencies and the level at which fees are set. It is aimed at 
those with some prior involvement in or awareness of the commissioning of social care. 

This guide should also help authorities to meet their statutory duties to commission adult 
social care that supports sustainable care markets and offers a diverse range of quality care 
and support services. 
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